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At the core of our concept is the addition 
symbol and the positive functions and benefits 

it denotes. The combination of expertise and 
leadership adds up to a unique proposition for 

a global trade association. 



The power of addition - greater than the sum of its parts



Connection

Innovation

Education

Sustainability



The epicentre for event 
infrastructure expertise 
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Primary colours



Fonts

Titillium Web can be obtained from 
Google Fonts

Titillium Web Regular 400
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Clear zone

Primary logo 
with descriptor

The logo should never be recreated in 
any shape or form and should only be 
used from a master source



Primary logo 
with descriptor
on colours

Our logo should only sit on a flat
colour from our colour palette

Do not place the logo on an image
or photo



Primary logo
without descriptor 

The logo should never be recreated in 
any shape or form and should only be 
used from a master source

Clear zone



 

Primary logo
without descriptor  
on colours

Our logo should only sit on a flat
colour from our colour palette

Do not place the logo on an image
or photo



Secondary logo

The logo should never be recreated in 
any shape or form and should only be 
used from a master source

The vertical logo should only be used 
for vertical materials (banners, posters, 
flags etc.) to create visual impact

Clear zone



 

Secondary logo 
on colour

Our logo should only sit on a flat
colour from our colour palette

Do not place the logo on an image
or photo
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Community colours



 

Community logos



 

Imagery

Our imagery needs to capture the
brand's essence
- “an exciting place to be”

Highlighting (young) people working on
events, setting up an event, diverse crowds 
and the energy of live events (concerts, 
sports, etc.).

Events should evoke joy, excitement
and inspiration
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Hero images

The hero image adds life to the ‘Plus’ It
represents the epicentre for event
infrastructure expertise

The focal point breaks out of the ‘Plus’
giving a layering effect
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Hero images

The hero image adds life to the ‘Plus’ It
represents the epicentre for event
infrastructure expertise

The focal point breaks out of the ‘Plus’
giving a layering effect
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Regular images

The crop of the ‘Plus’ is used to highlight a 
corner of an image

Landscape proportion

Portrait proportion
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Icons

Iconography uses the ‘Plus’ symbol to 
connect back to the brand

The break between the ‘Plus’ is the
line width



Graphic devices

Examples



Columns and grids

For flexibility we use a 6 column grid 



commodo consequat.

Practice guide 1
General information

Everything you
need to know
about organising 
an event  

Strategic planning

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in 
hendrerit in v
Lorem ipsum dolor sit amet, cons 
ectetuer adipiscing elit, sed diam 
nonummy nibh el ut aliquip ex ea 
commodo consequat.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. 
Duis aore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cons 
ectetuer adipiscerci tation 
ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat.

Planning & design team
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat.

An exciting
place to be 

+
Welcome +

DANIEL CORDEY
AGES Chairman

For three weeks in August, the city of 
Edinburgh welcomes an explosion of creative 
energy from around the globe. Artists and 
performers take to hundreds of stages all 
over the city, presenting shows for every 
taste with venues from existing theatres and 
concert halls to repurposed spaces like bars, 
parks, buses and shipping containers. Shona 
will provide an insight and talkabout the 
particularities of this unique festival. 

Shona joined Edinburgh Fringe as the Chief Executive 8 years ago. 
She has championed the festival as the world’s leading 
performing arts festival and expo, founded on the principles of 
open access and freedom of expression. 

From 2011-2014 she was Chief Executive of the Culture 
Company, leading on Derry - Londonderry’s transformational year 
as UK City of Culture. Prior to that she was Director of the British 
Council Northern Ireland. She headed up Imagine Belfast to 
deliver Belfast’s bid to be European Capital of Culture. 

Shona also spent many years as Chief Executive of Cinemagic 
Film Festival for young people, Belfast; and the Foyle Film 
Festival, Derry; and was Head of Exhibition at the Northern 
Ireland Film Council. 

Shona has over 30 years’ experience working in senior leadership 
positions and was awarded a prestigious Eisenhower Fellowship 
for Innovation in 2014, making her part of a global network of 
leaders and influencers, and a NESTA cultural leadership award 
which took her to work with the Seagull Foundation for the Arts 
in Calcutta India in 2007.

Keynote speaker

+ +

SHONA McCARTY
CEO
Edinburgh Festival Fringe Society

For three weeks in August, the city of Edinburgh 
welcomes an explosion of creative energy from 
around the globe. Artists and performers take to 
hundreds of stages all over the city, presenting 
shows for every taste with venues from existing 
theatres and concert halls to repurposed spaces 
like bars, parks, buses and shipping containers. 
Shona will provide an insight and talkabout the 
particularities of this unique festival. 

Shona joined Edinburgh Fringe as the Chief Executive 8 years ago. She has 
championed the festival as the world’s leading performing arts festival 
and expo, founded on the principles of open access and freedom of 
expression. 

From 2011-2014 she was Chief Executive of the Culture Company, 
leading on Derry - Londonderry’s transformational year as UK City of 
Culture. Prior to that she was Director of the British Council Northern 
Ireland. She headed up Imagine Belfast to deliver Belfast’s bid to be 
European Capital of Culture. 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
moleconsequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait nulla facilisi.

Primary logo

Examples of brand look and feel 
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Sunday+ Your where 
to be guide

Registration

15:00  
Meet in the lobby for the guided tour  
The Stratford Hotel

15:00-17:00  
Guided tour on the Queen Elizabeth  
Olympic Park.

For all participants

13:00-18:00  
Arrival and check-in   
The Stratford Hotel

14:00-18:00  
Registration and  welcome package 
The Stratford Hotel

For all participants

19:00-20:30  
Welcome Reception 
The Stratford Hotel

For speakers

20:00  
Dinner for Speakers  
Restaurant E20

Shona 
McCarty
CEO
Edinburgh Festival 
Fringe Society

+

An exciting
place to be  
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Secondary logo

Examples of brand look and feel 



Association of Global Event Suppliers
Kochergasse 6
CH 3011 Berne
Switzerland
info@ages.international

www.ages.international


